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A GLOBAL SPORT.

RUGBY WORLDWIDE RUGBY WORLD CUP

MOST VIEWED SPORTING
m CURRENT ACTIVE PLAYERS / m EVENT GLOBALLY /
CUMULATIVE LIVE AUDIENCE
FANS FOR THE 2019 RWC
RUGBY WORLD CUP
COUNTRIES WITH RUGBY FANS COMING TO AMERICA
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BY 20341, MLR WILL ...

Host over at MLR facilities

Reach , including regional,
national, and international broadcasts and TRN

Introduce to the sponrt of rugby with
1M participating
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On The In North America

ATHLETES W[H]@ INSPIRE

Built On Values Of

LOYAL, PASSIONATE F2AN BASE

Audienc

GRASSROOTS

e

EFFORTS



RUGBY

| | | | ACTIVE CLUBS YOUTH PLAYING COLLEGIATE PLAYERS
MLR PLAYERS MLR MATCHES INTHE ULS. RUGBY IN THE LS. INTHE ULS. U.S. RUGBY FANS MLR FANS




Free Jacks, 2020
New England, Mass.

" Old Glory, 2020
Washington, D.C.

LA, (Coming

Los Angeles,

SaberCats, 2018
Houston, Texas

Sharks, (Coming 2024)
Miami, Florida

NORTH AMERICAN MARKETS

ANINV/ANTIIO NV E

OPPORTUNITY.

* Potential New Markets by 2031.:
Austin, Kansas City, Little Rock, Nashville, Cleveland, Detroit,
Denven, Las Vegas, San Francisco, Orlando, Raleigh, Philadelphia




NATIONAL REGIONAL STREAMING

330K+ YK+ ( 171K+




GIRIONVIINIE
SOCIAL FOLLOWING

42.71% LEAGUE & TEAMS GROWTH

SINCE 2021

55.01% @USMLR ONLY GROWTH

SINCE 2021
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TOTAL IN STADIUM

13% GROWTH SINCE 2021

|

CHAMPIONSHIP

32% GROWTH SINCE 2021

AVERAGE IN STADIUM

| GROWTH SINCE 2021 |




RUGIEY [FAIN]
DEMOGRAPHICS

AGE
18-24 10%

£9-34 30%

39-44 21%
17%

45.51 6% FEMALE

99-6 12%

83%
65+ 9% MALE
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RUGBY FANS ARE...

160%

MORE LIKELY TO

NOTICE A SPONSOR THROUGH
PRODUCT PLACEMENT

compared to the general public

114%

MORE LIKELY TO

BUY YOUR PRODUCT IF YOU
SPONSOR THEIR TEAM

compared to the general sports fan

105%

MORE LIKELY TO BE

A BUSINESS DECISION MAKER

compared to the general sports fan

4%

MORE LIKELY TO HAVE

$250K IN LIQUID ASSETS

compared to the general public

/
/
/
/







CUSTOMIZED PARTNERSHIPS TO
MEET YOUR OBJECTIVES

REACH A NATIONAL AUDIENCE THROUGH COMPREHENSIVE ASSETS ACROSS ALL MLR CHANNELS
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EVENTS AND APPEARANCES SOCIAL MEDIA PROGRAM COMMERCIAL SPOTS MARKETING ENTITLEMENT
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ALL WE NEED IS YOU



